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These presentation materials (“the Presentation Materials”) are being issued by Science in Sport plc (“the Company”) to Investment Professionals as
defined in Section 21 of the Financial Services and Markets Act (Financial Promotion) Order 2005 and are therefore exempt from the general restrictions
(contained in section 21 of the Financial Services and Markets Act 2000 (“FSMA"”)) on communications of invitations or inducements to engage in
investment activity. The Presentation Materials are only available to and are only being made to such persons who have professional experience in
matters relating to investments and those persons who do not have such experience should not act upon or rely on these Presentation Materials. If you
are in any doubt about the investment to which the document relates, you should consult an authorised person specialising in advising on investments
of this kind.

The Presentation Materials do not constitute or form part of any offer for sale or subscription or any solicitation for any offer to buy or subscribe for any
securities in the Company nor shall they or any part of them form the basis of or be relied upon in connection with any contract or commitment
whatsoever.

These Presentational Materials are not, nor does the Company purport them to be, all inclusive or to contain all the information that potential investors

may require to evaluate the investment to which it relates. These Presentational Materials are not, and should not be construed as, a recommendation

or advice by the Company or its advisers to potential investors to participate in any investment in the Company. In all cases potential investors should

conduct their own investigations and analysis concerning the risks associated with investing in shares in the Company, the business plans, the financial condition,
assets and liabilities and business affairs of the Company, and the contents of these Presentational Materials.

These slides may contain certain forward-looking statements, including revenue and profit forecasts. Whilst the directors believe all such statements to
have been fairly made on reasonable assumptions, there can be no guarantee that any of them are accurate or that all relevant considerations have
been included in the directors’ assumptions; accordingly, no reliance whatsoever should be placed upon the accuracy of such statements, all of which
are for illustrative purposes only and are based solely upon historic financial trends and information. Accordingly, neither the Company nor its directors
makes any representation or warranty in respect of the contents of the Presentation Materials.

The Presentation Materials are being supplied to you for your own information on a strictly private and confidential basis and may not be reproduced,
further distributed to any other person or published, in whole or in part, for any purpose whatsoever. In particular, they must not be distributed to
persons with addresses in Canada, Australia, Japan or the Republic of Ireland, or to persons with addresses in the United States of America, its territories
or possessions, or to any national or resident of Canada, Australia, Japan, the Republic of Ireland or the United States or to any corporation, partnership,
or other entity created or authorised under the laws thereof. Any such distribution could result in a violation of Canadian, Australian, Japanese, Irish or
United States law.




HIGHLIGHTS




2020 HIGHLIGHTS

* Scale and profitability milestone

« Revenue £50.4 million, inline with 2019

* Strong shift to Online, 50% of total revenue
* Gross margin 49% up from 44% in 2019

* Moved into EBITDA* profit at £1.1 million

« Strong balance sheet with £10.5 million cash

* Underlying EBITDA Excludes depreciation, share-based payments, 2019 PhD acquisition costs, and foreign exchange variances on
intercompany balances




CURRENT TRADING

Revenue in line with Q12020 YTD

Online growth YTD 65%

Online mix of sales YTD 54% .
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Strong recovery in International Retail AR

e N
W

Further progress in gross margin
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VISION &
AMBITION

STRATEGIC
PRIORITIES

GROWTH
ENABLERS

PROVEN GROWTH FLYWHEEL

e Vision: World’s #1 Premium Performance Nutrition Business
e Ambition: £100M revenue and double-digit EBITDA % margin
e Targets: 70% Online and 70% International

PERFORMANCE
INNOVATION

EFFICIENT PREMIUM
SUPPLY CHAIN BRAND

GLOBAL ONLINE WORLD-CLASS

SCALE

CUSTOMER
EXPERIENCE

e UK Retail & International Retail
e Technology

e Finance

e Talent




~ PERFORMANCE INNOVATION

PhD & SIS

SCIENCE
IN SPORT

* Revenue from innovation £2.2m
* PhD Powder range packaging now fully recyclable

e PhD Smart Cake launched

* SiS Turbo+ world’s first endurance nutrition
developed for indoor exercise

* 2021 pipeline very strong Diet Plant, Beta Fuel 2.0,
Smart Protein Clear & Nootropics
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BRAND EXPERIENGE
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PhD Nutrition*

* Active Nutrition Brand #3 in Brand Awareness
* Category leading quality, taste and trust
 Most engaged consumers in the category
Science in Sport*

 Elite endurance Brand, #2 Brand Awareness

« Strongest conversion awareness to usage

¢ Category leading quality, innovation and elite

* Most engaged consumers in the category

SIS

SCIENCE IN SPORT

75% 73%\

40% Aware 30% Aware

*Internal Research — Mindmover UK PhD & SiS U&A Study (August 2020)



GLOBAL ONLINE SCALE il PhD& SIS RS

Sustained investment in scalable Digital platform
Strengthened Marketing and Trading talent

Investment in Customer Data Platform and Customer Experience

2019: 32% 2020: 50% 2021 YTD: 54%
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DIGITAL PERFORMANCGE | PhD& SIS R8s

29% growth to £13.1m revenue Digital KPIs FY2020 FY 2019 YoY growth
. 21;:3190%/?:\;2 in trading KPIs with traffic +13% Revenue (£m) 13.1 10.2 209
W . o, Italy, Europe sites Traffic (000 visits) 7,192 6,365 13%

Orders (000) 463 414 12%
« Commercial and technology teams strengthened AOV (£) 28.3 24.6 15%
* New website rate of launch accelerated 2021 Conversion 6.4% 6.5% -1%
ASP (£) 7.5 7.0 6%
ABS (units) 3.8 9.9 8%

Database 699 354 97%




MARKETPLACE PERFORMANCE PhD & SIS RPEss

Marketplace up 52%, £11.9m revenue

Marketplace KPls FY 2020 FY 2019 YoY growth
* Traffic +45% with conversion +19% Revenue (£m) 11.9 7.8 529
Sales Out (£m) 12.2 7.5 63%
* Positive core trading metrics in key markets
Traffic (000 visits) 5,557 3,836 45%
* Amazon USA sales +88% growth Conversion 19.1% 18.6% 3%
ASP (£) 11.5 10.5 9%

New Amazon stores Germany, Spain and Netherlands

Growth acceleration in 2020

Further growth opportunities in 2021

Marketplace KPIs exclude TMall 13



- RETAL

Retail revenue down 22% given COVID-19
lockdowns

Strongly profitable key driver of brand awareness
and product trial.

UK Retail down 26%

* Opportunities in Grocers, Convenience and
Discounters

* New listings in Aldi, Lidl and UK’s largest
independent forecourt operator

* Strengthening relationship with Holland & Barrett
* Gross margin resilient

International down 14%

» Strategic focus on scale markets and increased
profitability

* Exited over 60 sub-scale accounts
* Extending PhD into key European markets
* Shimano relationship extended to Spain
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EFFICIENT SUPPLY CHAIN PhD& SIS Puss

Structural savings underpin sustainable 2020 gross
margin improvement

Improved buying, cost saving initiatives and
production efficiencies

High focus on complexity reduction and inventory

New consolidated 160,000 sq ft supply chain facility
underway
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ESG

Industry-first recyclable pouch launched
Bar, gel and sachet wrapper recycling launched
Employee wellness and support strategy in place

Diversity and inclusion strategy active internally
and externally

Career Ready mentorships started

Group wide carbon emission audit in progress
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INCOME STATEMENT

PRD& SIS

SCIENCE
IN SPORT

12 months ended 31 December £m 2020 2019 LFL Change
Revenue 50.4 50.6 0%
Gross Profit 24.6 22.2 1%
% sales 48.8% 43.9% +490bps
Marketing (8.1) (7.9) 3%
Carriage & Selling Costs (6.2) (4.8) 29%
Administrative costs (9.2) (9.7) -5%
Underlying EBITDA* 1.1 -0.2 650%
2.2% -0.4% +260bps

% sales

* Excludes depreciation, share-based payments, 2019 PhD acquisition costs, and foreign exchange variances on intercompany balances



BRAND MARGIN PhD & SIS s
S?S SCIENCE PhD &
IN SPDRT PERFORMANCE NUTRITION

12 months ended 31 December £m 2020 2019 LFL Change 12 months ended 31 December £m 2020 2019 LFL Change
Revenue 25.4 24.6 3% Revenue 25.0 26.0 -4%
Gross Profit 15.7 13.9 13% Gross Profit 8.9 8.3 7%

% sales 61.8% 56.5% +530bps % sales 35.6% 31.9% +370bps
Marketing (5.3) (6.0) -12% Marketing (2.9) (2.0) 45%
Carriage & Selling Costs (4.8) (3.5) 37% Carriage & Selling Costs (1.4) (1.3) 8%
Trading Contribution 5.6 4.4 27% Trading Contribution 4.6 5.0 -8%

% sales 22.0% 17.9% +410bps % sales 16.4% 19.2% -80bps
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~ CASH GENERATION

SCIENCE
IN SPORT

PRD& SIS
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Working
capital

2.1

Capex

Financing

10.5

2020 Cash
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OUTLOOK 2021
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Q1 YTD in line with 2020, well-placed to
grow post-lockdown

Further gross margin improvements
Investment in growth Technology

Phase 3 Online markets launching

Positive profitable growth story

Proven strategy
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