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B3. Which of the following sports nutrition brands are you aware of? B8. Which of the following brands would you consider using for protein products in the future? 
B7. Which of the following sports nutrition brands do you use?
Base: All protein nutrition users: wave 1 (570)

Source: Mindmover report April 2019
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PhD.com KPIs 
Twelve months ended 31 December 2019

FY 2019 FY 2018 Change

£1,513k £939k +61.1%%

£33.38 £31.68 +5.4%

7.10% 4.85% 225bps

51,129 10,558 +19%

76,162 1,480 +2,093%

SiS.com KPIs 
Twelve months ended 31 December 2019

FY 2019 FY 2018 Change

£8,657k £6,362k +36.1%

£34.96 £29.12 +20.1%

6.12% 7.3% -16.2%

201,375 179,139 +12.4%

519,828 397,061 +30.9%
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Channel PhD SiS
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Twelve months ended 31 December 2019 £’000 FY 2019 FY 2018 LFL Change

Revenue 50,573 40,974 +23.4%

Gross Profit 22,207 18,442 +20.4%

Gross Margin % sales 43.9% 45.0% -110 bps

Sales and Marketing costs (17,527) (13,716) +27.8%

Loss from Operations £’000 (5,045) (5,995) +16%

Underlying EBITDA 2    £’000 (347) (2,709) +87%

-0.7% -6.6% +590bps

1pro forma revenue is compared with full year 2018 results for PhD and SiS brands
2excludes depreciation, amortisation, non-cash share-based payments, costs relating to the acquisition and integration of PhD Nutrition, IFRS 16 Lease payments and foreign exchange variances on 
intercompany balances 



PhD Brand: 12 months ended 
31 December 2019 £’000

FY 2019 1 FY 2018 Change

25,972 21,161 +22.7%

Gross Profit 8,308 6,916 +20.1%

32.0% 32.7% -70 bps

(4,545) (3,053) +48.8%

(689) (911) -24.4%

Underlying EBITDA 2 3,075 2,952 +4.1%

11.8% 14.0% -220bps

SiS Brand: 12 months ended 
31 December 2019 £’000 (ex IFRS 16)

FY 2019 FY 2018 Change

24,601 19,813 +24.2%

Gross Profit 13,899 11,526 +20.6%

56.5% 58.2% -170 bps

(12,982) (10,663) +21.8%

(4,339) (3,545) +22.4%

Underlying EBITDA 2 (3,422) (2,682) -32.2%

-13.9% -13.5% -90bps



Revenue By Channel
Twelve months ended 31 December 2019

FY 2019
£’000

FY 2018*
£’000

Change

10,170 7,301 39.3%

6,236 4,802 31.7%

12,321 8,681 40.8%

21,846 20,190 8.2%

TOTAL 50,573 40,974 23.4%

Revenue By Geography
Twleve months ended 31 December 2019

FY 2019
£’000

FY 2018*
£’000

Change

32,751 29,089 12.6%

9,174 5,315 72.6%

1,416 994 42.4%

7,232 5,576 29.7%

TOTAL 50,573 40,974 23.4%
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B11. Of the following brands below, which of these statements would you use to describe them? 
Base: All protein nutrition users who are aware of: PhD (200); SiS (139); MyProtein (298); Maximuscle (250); Grenade (196); The Protein Works (147)

Source: Mindmover report April 2019




